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Executive Summary 

The European Union is a large consumer of honey; it imports half the honey traded 
internationally. This report discusses the honey markets in Germany, the United 
Kingdom, and the Netherlands, with a focus on organic and other important market 
niches. 
 
Within the European Union, Germany is the largest market for honey. Stores in 
Germany offer a wide variety of honeys. Although the total market will probably 
remain stable, organic, fair-trade, and speciality honeys are expected to increase their 
market share. Germany also has the largest market for industrial honey and is a main 
supplier to food companies inside and outside Europe. 
 
The United Kingdom is the second-largest market for honey in the European Union. 
Retail sales of organic honey have grown considerably in recent years, and growth is 
expected to continue. The retail sales volume of fair trade doubled between 2003 and 
2004, although from a small base. There is particular interest from British importers in 
African honey, especially when it is fair-trade certified. 
 
The Netherlands is a much smaller market, although trends similar to those of 
Germany and the United Kingdom are in evidence there. Growth of organic-honey 
sales has been led by the health-food sector, which should favour organic honey sales. 
In the Dutch fair-trade market, honey has not really taken off. The country hosts two 
large importers of organic honey. 
 
Quality is an important issue in the export of honey to the European Union. Honey 
needs to fulfil basic quality requirements to gain access to the EU market. In addition, 
an attractive value proposition needs to be developed, to compete successfully in the 
export market.  
 
In both volume and value, the market for beeswax is much smaller than the market for 
honey. Beeswax is imported by many honey importers, but also by specialized wax 
importers. Germany is the main import country. As with honey, the quality demands 
for beeswax are important. The United Kingdom hosts several companies that 
specialize in wax applications. Beeswax is a highly appreciated product, but it does 
face competition from substitute products. A small part of the beeswax market consists 
of organic beeswax, but data are not available on the volume of organic beeswax. 
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1 Introduction 

1.1 Background and objective of the study 

EPOPA aims to develop and promote the exports of organic products from target countries 
in East Africa. Current partners in the programme are producers and exporters of organic 
honey in Tanzania and Uganda. A Zambian project may also be approved shortly. 
 
The report is an update of a market survey conducted in 2002 and intends to support honey 
producers and exporters in their marketing decisions. Among those decisions are (a) whether 
to go organic; (b) the choice of market segments, countries, channels, and buyers; (c) the 
definition of the marketing mix; and (d) the definition of trading conditions. The report 
highlights the honey market in three of the most important European countries for honey 
imports: Germany, the United Kingdom, and the Netherlands.1
 
The report addresses European honey markets both at the import and consumption level. 
Market size, segments, trends, prices, structure, supply, and conditions are discussed. Special 
attention is paid to organic and fair-trade honey. The market for beeswax is treated 
separately, while minor bee products such as pollen, royal jelly, and propolis are only briefly 
introduced. 
 

1.2 Reader’s guide 

Chapter 2 gives an overview of bee products and their uses. Specific aspects of tropical 
honey production are discussed, as well as the requirements for organic and fair-trade 
honeys. 
 
In chapter 3, the consumption side of the honey market is treated, with particular reference 
to the organic and fair-trade niches. 
 
Chapter 4 discusses the supply chain of honey. It includes a description of the main 
importers for each of the countries selected. 
 
Chapter 5 discusses the market demands for honey, focusing on legislative, trader, and 
consumer demands. 
 
Chapter 6 covers the market for beeswax, focusing on imports, supply chain, and market 
demands.  
 
Chapter 7 provides a synthesis of the various aspects of the honey market, establishing its 
attractiveness and opportunities and threats for African honey producers. 
 
Chapter 8 gives conclusions and recommendations. 

                                                      
1 Information on Italy, Sweden, and the United States of America may be added at a later stage. 
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2 Honey and other bee products 

2.1 Product categories 

Honey 
Bees produce honey from the nectar of blossoms or secretions of plants. The bees collect the 
nectar and secretions, which are transformed and combined with other substances and 
stored in honeycombs to mature. Honey has a complex composition. The main ingredients 
are fructose, glucose, and water. It may also contain other sugars such as sucrose, maltose, 
and melitose (and other oligosaccharides). In addition, it contains enzymes, minerals, 
vitamins, and amino acids. Honey may also contain impurities such as traces of fungi, algae, 
yeasts, and solid particles that have come loose during processing (CBI 1999). 
 
There are many types of honey. Honey may be categorized by the origin of the nectar or the 
method of processing and presentation (table 2.1). These categories are taken from Council 
Directive 2001/11/EC relating to honey, which describes the conditions under which honey 
may be placed in the EU market (see also chapter 5.1). 
 

Table 2.1 Definitions of honey. 
By origin Blossom honey Obtained predominantly from the nectars of flowers. 

  Monofloral Single botanical source 

  Polyfloral Several botanical sources 

 Honeydew honey Obtained from the secretions of plants 

   

By type of 
processing 

Comb honey Honey is still contained in the combs and is presented and sold as 
such. The comb and the honey are edible. 

 Chunk honey Containing one or more pieces of comb honey 

 Drained honey Obtained by draining decapped, broodless combs 

 Extracted honey Obtained by centrifuging decapped, broodless combs 

 Pressed honey Obtained by pressing broodless combs with or without application 
of moderate heat 

 

Source: European Union 2005a. 

 
Examples of monofloral honeys are clover, acacia, and sunflower honey. Blossom and fruit-
blossom honey are examples of polyfloral honeys. Forest honey consists of “honeydew”, the 
term for all non-nectar secretions of trees and plants collected by bees. 
 
Honey may be liquid, solid, or creamed. The flavour, aroma, and colour of honey depend on 
the nectar source visited by the bees. The colour may vary between nearly colourless to dark 
brown. Most honeys offered in retail are blended, but in the speciality retail stores, there is a 
wide variety of single-origin honeys. 
 
Honey is used in a variety of ways: as a spread on bread and toast, as a natural sweetener 
(e.g., in tea and desserts), and as an ingredient in cooking and baking (e.g., in salads, pies, 
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and cakes). Both the food industry and individual consumers are major end-users. Honey 
intended for direct consumption is called table honey. Honey used for further industrial 
processing is called baker’s honey or industry honey. The criteria for table honey are stricter 
than for baker’s honey. Therefore, honey that does not meet the criteria of table honey may 
still be used as baker’s honey (CBI 1999). 
 
Honey has some applications in medicine. It has an antibacterial property which has not 
been fully examined yet. The antibacterial activity of honey is primarily related to hydrogen 
peroxide generated by the action of an enzyme added to the nectar by bees. The hydrogen 
peroxide cleans and dehydrates the wound and thereby promotes healing (Waikato Honey 
Research Unit Honey 2005). For that reason, honey is incorporated into bandages for treating 
wounds resulting from burns. 
 
Beeswax 
Beeswax is a natural animal wax produced by various species of honeybees. The wax is 
secreted by four pairs of glands of the worker bees. Bees use the wax to construct cells and 
cappings in the comb in which the honey is stored. Beeswax is extracted from old or 
damaged combs and is therefore a by-product of honey production. 
 
Beeswax has several chemical properties that are unique and highly appreciated by certain 
industries. Beeswax is a very stable substance that resists oxidation; it is soluble in water and 
is barely affected by acid. The composition of beeswax is very complex; the industry has not 
been able to produce a substitute with equal properties. Although many synthetic waxes are 
available today, beeswax remains irreplaceable in many industrial applications. 
 
Beeswax is used by the cosmetics industry; the bee-keeping industry, for the production of 
honeycombs; the pharmaceutical and cosmetics industry; in candle making; and for the 
production of polishes and varnishes (FAO 1996). Compared to the market for honey, 
beeswax is a minor market. 
 
Propolis 
Propolis is a substance collected by bees from the buds and leaves of plants. This substance, 
which resembles resin, is used to fortify and seal the beehive to protect it against external 
influences such as infections. Several health claims have been made about propolis. Like 
honey, it contains a natural antibiotic which is used in treating wounds. It allegedly increases 
resistance to disease and promotes general well-being. Propolis is offered in capsules, tablets, 
granules, tinctures, and ointments. 
 
Royal jelly 
Royal jelly is a white secretion from certain glands of nurse bees. It is the food of the queen 
bee. Royal jelly is reputed to have powerful beneficial effects. It is thought to increase 
stamina and performance, increase the appetite, and accelerate recuperation after illness. 
None of these claims has been substantiated by medical research. 
 
Pollen 
Pollen is the male reproductive cell of plants and is collected by honeybees. Pollen has a high 
content of a variety of vitamins, minerals, and amino acids. Similar beneficial claims are 
made for pollen as for royal jelly. Pollen is sold in tablets or as granules. 
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The use of bee products for medicinal uses is called apitherapy. The benefits of bee products 
for human health are poorly substantiated by scientific research or other evidence. In spite of 
this, for centuries bee products have been prescribed for treating a wide variety of health 
problems. 
 
More information on bee products and their characteristics and applications can be found in 
the FAO publication “Value-added products from bee-keeping” (FAO 1996). 
 

2.2 Bee varieties 

There are many varieties of bees which are used in the production of honey. The European 
honeybee (Apis mellifera) is the most common variety in Western countries and is indigenous 
to Africa and Asia as well. The African variety of Apis mellifera is considered more 
aggressive. This aggressive behaviour is manifested in the habit of more frequent swarming 
and being more prone to stinging people. In the 1960s, an African strand of Apis mellifera 
was introduced in Brazil (through the port of São Paulo) and spread throughout South and 
Central America, where it interbred with the more peaceful endemic Apis mellifera variety, 
resulting in the development of a more aggressive type of honeybee. This process, called 
“africanization”, has burdened American bee-keeping. Remarkably, the supposedly 
aggressive behaviour of these African honeybees does not seem to be a large problem in 
Africa itself. 
 

2.3 Honey production in Africa 

Tropical honey production differs from temperate honey production in several aspects. As 
mentioned above, the type of honeybee is different from the type used in Europe, Asia, and 
the Americas. Also, the flowers and plants on which the honeybee feeds may be different. 
Moreover, the climate, geography, and management practices of honey production may be 
different and all have an influence on the quality and quantity of honey produced. Due to 
the lack of a clear winter season in tropical climates, the period in which the beehives are in 
production is often longer than in temperate climates. The honeybees do not have to produce 
honey for a winter season in which food is not available in sufficient amounts. But in areas 
with a long dry season, the production of honey may be lowered by the limited availability 
of food for the honeybees. In tropical apiculture, there are many types of beehives. In 
Tanzania and Zambia, the most common hives are made from split logs, which are placed in 
trees to attract the bees. These log hives may be left unattended for most of the year. This 
form of bee-keeping is often called semi-controlled bee-keeping (Sommeijer et al., 1997). 
 
Most African honeys are polyfloral, because most African countries have a large variety of 
plants. The plants which the honeybees feed on have a strong influence on quality aspects 
such as colour and taste. This is especially the case for forest honeys, which often have a 
strong taste and a dark colour. These honeys may also contain a larger amount of pollen, 
which has an effect on the taste as well. In East Africa, it is a common practice to use smoke 
to chase the honeybees from their hives before harvesting the honey. The result is a honey 
with a smoky flavour, which honey processors and consumers often do not appreciate 
(Wouter Vuijk, personal communication). These smoky honeys are generally not suitable for 
table honey, but they can be used in the industry after being mixed with odourless honey. 
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One importer, however, Tropical Forest Products from the United Kingdom, markets these 
smoke-flavoured honeys as a speciality. 
 
The different climate and management practices in tropical regions pose several problems 
for the production of quality honey. Bees can regulate the moisture content of their honey, 
but in humid climates they may not be able to reach sufficiently low values for the honey to 
be used as either table honey or baker’s honey. With simple management practices like the 
placement of hives in ventilated places, significant improvements may be obtained. High 
temperature may also affect the quality of honey. The HMF (hydroxymethylfurfural) 
content, which is an important quality parameter, is directly related to the temperature 
during production, storage, and transport. The HMF content rises with the temperature. 
Results from Chile, Guatemala, and Zambia show that, using proper practices of 
temperature control, the HMF content can be controlled (Freek Jan Koekoek, personal 
communication). The standards for the European Union regarding maximum HMF contents 
are in Council Directive 2001/110/EC. In general, HMF content may not be more than 40 
mg/kg, except for baker’s honey (limit not specified). An exception in the maximum content 
of HMF is made for honeys from regions with tropical climates. For tropical honeys, the 
maximum content is 80 mg/kg (see also paragraph 5.1). However, honey traders use stricter 
rules than the legislation requires. They usually do not base the permissible HMF content on 
the origin of the honey, but on the intended use of the honey. Honey traders often apply a 
norm of a maximum 10 mg/kg for table honey. The maximum HMF content for industrial 
honey may be as high as 40 mg/kg. 
 
Several diseases may interfere with the production of honey. One of the most severe threats 
to a honeybee population is the varroa mite (Varroa destructor). The varroa mite is a parasite 
that originally existed in the Asian honeybee population (Apis cerana). With the introduction 
of the European honeybee to other parts of the world, the mite has infected the European 
honeybee. The mite feeds on bee larvae, which over time results in the extinction of the bee 
colony. Unlike the Asian honeybee, the European honeybee has not developed resistance to 
these mites, which must therefore be controlled with pesticides. The varroa mite has spread 
to all inhabited continents except Australia (WUR 2003). Honeybees also are attacked by 
bacteria (American and European foulbrood), viruses, fungi, protozoa, and pest animals 
(wax moths and beetles). 
 

2.4 Honey processing 

The processing of honey comprises the extraction of honey from the comb, cleaning, mixing, 
and packing of the honey. The processing of the honey is best done at room temperature, 
since this preserves the natural characteristics of the honey. The processing of honey has a 
substantial influence on the quality of the final product. Good hygienic standards have to be 
applied throughout processing, packaging, and storage to prevent contamination of the 
honey. The moment of harvesting is critical to the quality of the honey. The honey is ready 
for harvesting when it has had sufficient time to ripen. During ripening, the chemical 
composition of the honey changes, and the moisture content decreases. When the honey is 
ripe, the cells are sealed off. Unripe honey has a high moisture content, which makes it 
vulnerable to fermentation. Old honey has been in the honeycomb too long and may have 
deteriorated. Exposure of the honey to high temperatures should be avoided, since it 
increases HMF content. HMF forms naturally in honey over time by the breakdown of 
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fructose, a process that accelerates as the temperature increases. HMF, however, is not 
harmful to human health. 
 
Honey contains natural preservatives added by bees. When honey is properly stored in 
airtight containers, it enjoys an almost indefinite shelf life. But when honey is exposed to 
heat and moisture, its quality can deteriorate quickly. The shelf life of table honey can be 
lengthened through heat treatment (pasteurization). This treatment should be performed 
with caution, since the heat also results in deterioration of the quality (HMF content). 
 

2.5 Organic honey 

In general, consumers regard honey as a natural, unprocessed product. The production of 
the honey is a very complex and sensitive process. Honeybees react strongly to contaminants 
in their environment and are productive only when the environment is free of contaminants. 
Although conventional honey production is similar to organic production, there are 
additional rules for organic honey production. In the European Union, some of these rules 
are the following: 
 
• Crops on which the bees feed may not have been chemically treated; 
• Bees should be able to survive harsh times (winter) on self-produced honey and therefore 

may not be fed sugar to increase honey production; 
• There may not be any airports or main roads near the beehives; 
• Diseases may not be treated with veterinary medicines but only with a limited number of 

organic substances; 
• Bees may not be stupefied during the harvest of the honey. 
 
The production of organic honey in Europe is limited. The main reasons are the presence of 
the varroa mite, the lack of unpolluted areas, and cold winters. The varroa mite is most 
effectively treated with veterinary medicines, which are not allowed in organic production. 
In Europe, a honey reserve to last through the winter can be achieved only when the honey is 
not (fully) harvested in the summer. This seriously limits the production volume of organic 
honey. In tropical regions, four to five times more honey can be produced. Feed crops are 
amply available, and the bees can produce year round. Because of the lack of a clear winter 
period for which honey reserves are needed, more honey can be harvested. Only a limited 
number of chemicals may be used for the treatment of bee diseases and beehives. The varroa 
mite is not yet widespread across Africa, a big advantage for organic honey production in 
Africa. 
 
Biodynamic production, distinguished with the Demeter label, is a type of organic 
production. Organically certified honey can easily be biodynamic certified, since the 
production standards are very similar. In Germany, there is a small market for this type of 
honey. The supply of biodynamic honey is small. 
 
A standard for organic bee-keeping is available at the website of Naturland: “Naturland 
Standards for Organic Beekeeping”, http://www.naturland.de. The standard for Demeter 
organic bee-keeping is available on the website of Demeter: “Standards for Beekeeping and 
Hive Products”, http://www.demeter.net. 
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2.6 Fair-trade honey 

Fairtrade Labelling Organizations International has developed a fair-trade standard for the 
production and trade of honey (FLO 2004). Through this standard, FLO guarantees that 
small-scale bee-keepers receive fair payment for their honey, enhancing social and economic 
development of the members of producer organizations. Producers wishing to participate in 
Fairtrade must be part of a democratic and transparent organization of predominantly small 
producers. The producer organization must be able to demonstrate that the fair-trade 
revenues will promote the social and economical development of small producers. In 
addition to these general criteria, there are specific product criteria for honey. The product 
standard for honey identifies two grades in quality, which are based on the water content 
and the HMF content, using a point scale. The best honeys are classified grade A, others 
grade B. This qualification is used to determine the fair-trade price for the small producers 
(see also paragraph 3.3). Also, the EU quality standards and the market demands for quality 
honey are relevant to fair-trade honey (see paragraphs 6.1 and 6.6). 
 
Currently, there are 25 honey-producer cooperatives that are Fairtrade-certified in five 
countries: Mexico (11), Nicaragua (two), Chile (six), Guatemala (five), and Zambia (one). 
Within the distribution channel, 24 traders are Fairtrade-certified: five in the United 
Kingdom, three in Germany, four in Switzerland, four in France, four in Italy, two in 
Belgium, one in the Netherlands, and one in Japan (FLO 2005). 

Export Opportunities for African Organic Honey and Beeswax www.epopa.info 8  

 



3 The honey market 

3.1 Consumption 

3.1.1 European Union 
General 
Total consumption of honey in the European Union was estimated at about 265,000 tons in 
2003 (table 3.1). The average annual consumption of honey per capita in the European Union 
amounts to about 0.7 kg. Consumption differs greatly among EU countries. Greece and 
Austria have the highest consumption per capita, but because of their population size, they 
rank sixth and seventh, respectively, in the list of honey markets in Europe (table 3.1). 
 
Table 3.1 Consumption of honey in kg per capita. 
 1995 1996 1997 1998 1999 2000 2001 2002 

Austria 1.4 1.5 1.2 1.4 1.8 1.5 1.5 1.7 

Greece 1.6 1.5 1.5 1.6 1.5 1.4 1.4 1.6 

Germany 1.4 1.1 1.0 1.2 1.1 1.1 1.2 1.1 

Spain 0.8 0.7 0.7 0.8 0.9 0.8 0.9 0.7 

Sweden 0.5 0.5 0.4 0.4 0.5 0.6 0.7 0.7 

Belgium-Luxembourg 0.4 0.6 0.7 0.7 0.6 0.6 0.6 0.6 

Finland 0.5 0.3 0.5 0.4 0.6 0.5 0.5 0.5 

France 0.4 0.4 0.4 0.5 0.5 0.5 0.5 0.5 

Ireland 0.5 0.5 0.4 0.3 0.3 0.3 0.4 0.5 

Portugal 0.4 0.4 0.4 0.4 0.5 0.6 0.5 0.5 

United Kingdom 0.3 0.4 0.4 0.5 0.4 0.4 0.5 0.5 

Denmark 0.4 0.4 0.3 1.0 0.4 0.6 0.8 0.4 

Italy 0.4 0.4 0.4 0.4 0.3 0.3 0.3 0.4 

Netherlands 0.4 0.4 0.3 0.4 0.5 0.4 0.3 0.3 

Source: FAOSTAT 2005. 

 
With an estimated amount of 96,000 tons in 2003, Germany is the largest consumer of honey 
in the European Union. The German volume accounts for 36 per cent of total EU 
consumption (table 3.2). Since domestic production falls short, 75 per cent of the honey for 
domestic consumption has to be imported. Other important consumption markets are Spain 
(35,000 tons), France (28,000 tons), the United Kingdom (28,000 tons), and Italy (19,000 tons). 
Spain produces a substantial amount of honey and therefore does not have to rely much on 
the import of honey. Germany, the United Kingdom, France, and Italy, however, do have to 
import most of their honey to be able to fulfil domestic demand. 
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Table 3.2 Consumption of honey in 2003, in tons. 
Country Consumption*  Country Consumption*

EU total 265,367  Netherlands 8,231 

Germany 96,062  Belgium-Luxembourg 6,800 

Spain 35,021  Portugal 4,614 

France 27,797  Sweden 6,017 

United Kingdom 27,913  Denmark 2,168 

Italy 18,912  Finland 2,702 

Greece 16,068  Ireland 1,296 

Austria 12,662    

*Consumption is calculated as production + imports – exports. 

Source: FAOSTAT 2005, Eurostat 2005. 

 
About 85 per cent of the honey sold in the European Union is used as table honey. The 
remaining 15 per cent is used for industrial purposes, for instance in bakery products. In 
general, EU consumers prefer light-coloured and smooth-tasting honeys. In addition, liquid 
honey is preferred to creamed honey. However, there are significant differences in consumer 
habits and preferences in the various EU countries (table 3.3). 
 
Table 3.3 Preferences of honey types, adapted from CBI 1999. 
Belgium and Luxembourg A preference for creamed honey, not too hard. 

United Kingdom About 80 per cent of honey is blended and a large part (about 50 per cent) 
consists of creamed or set honey. 

Denmark A preference for light-coloured honey, but also a small demand for dark 
honey. 

France A preference for monofloral honey types such as rape, clover, acacia, fir, pine, 
lavender, rosemary, thyme, and heather. 

Germany A preference for liquid honey of the monofloral types of rape, clover, heather, 
pine, and fir. 

Industrial sector The industrial sector generally uses lower-quality honey, especially honey with 
a low water content but a higher content of HMF. 

Source: CBI 1999. 

 
In general, consumers see honey as a natural product that does not undergo any processing 
other than extraction and purification to make it fit for consumption. Therefore, it is arguable 
that consumers perceive conventional honey and organic honey as very different. In the 
recent past, several incidents occurred in which conventional honey was contaminated with 
antibiotics, which are prohibited in organic-honey production. Although the incidents did 
not receive much publicity, they may be very harmful to honey sales if they do become 
widely publicized. On the other hand, another such incident may be beneficial for the sales 
of organic honey. 
 
The food industry uses two types of honey: liquid and powder. To make honey powder, the 
honey is dehydrated (spray drying) and mixed with a carrier (which can be consumed as 
well, for instance maltodextrin). Honey powder is used in coating food products, in sauces, 
marinades, and ready meals. 
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Organic general 
Sizes and the growth rates of the markets for organic products in the European Union differ 
markedly per country. Although the market in some countries is small, it is growing in all 
countries (SIPPO 2004). 
 
Germany is a forerunner in consumption of organic food in the European Union. Total retail 
sales of organic food and drink products in 2004 were €3.5 billion, an increase of 10 per cent 
to 12 per cent over 2003 (BOLW 2005). The market share of organic products in the total food 
sales in 2002 was 2.3 per cent, one of the highest of all EU countries. Only Denmark and 
Austria have a higher market share of organic products (SIPPO 2005). This market share is 
expected to have increased in recent years. Due to the size of its population, Germany is by 
far the largest organic consumption market in the European Union. Organic honey is widely 
available in the retail stores, and the market share is estimated to be the same as the general 
organic market share, which is approximately 2,500 tons. The market share of organic will 
continue to increase in the future. 
 
In the United Kingdom, the market share of organic products in retail sales value in 2002 was 
1.2 per cent, which is rather average (SIPPO 2004). However, organic honey has a much 
higher share than organic food products in general. 
 
The Netherlands also has an average performance in the European organic market. The 
market share of organic products in the total retail sales of food products in the Netherlands 
is 1.4 per cent (SIPPO 2004). The Netherlands has a growing market for organic products, 
and market share is expected to increase. 
 
According to interviews with traders, the industrial market may absorb up to 50 per cent of 
organic honey. This is much higher than the industrial share in conventional honey. Both CBI 
(1999) and the European Commission (2001) quote a figure of 85 per cent of total honey 
consumption to be table honey. An estimate of the total market for organic honey in Europe 
is around 6,500 tons per year (including both consumer and industrial use). 
 
Fair-trade general 
Honey labelled fair trade is marketed in only 10 of the 18 FLO-member countries. One of the 
first countries to market fair-trade labelled honey was Switzerland. Nowadays, Switzerland 
is the most developed market in Europe for fair-trade honeys. Fair-trade honeys make up 14 
per cent of retail honey sales. The largest market for fair-trade honey in the European Union 
is Germany, but sales volumes have been declining over the last three years. The United 
Kingdom has seen a large growth in sales of fair-trade honeys. From 2003 to 2004, sales 
volume doubled. Other growing markets are Italy and France (table 3.4). 
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Table 3.4 Sales of fair-trade honey in FLO several member countries in tons. 
  2000 2001 2002 2003 2004 

Austria     4.2 

Belgium   46.0 83.5 73.1 

Finland 13.3 29.0 25.0 14.6 9.5 

France    27.0 52.0 

Germany 434.9 429.0 377.5 354.0 335.0 

Great Britain 16.7 67.7 99.6 101.3 207.9 

Italy 123.2 118.4 37.6 85.1 101.9 

Luxembourg      

Netherlands 66.5 75.1 66.3 57.9 51.5 

Switzerland 211.7 369.3 384.5 438.3 396.0 

TOTAL FT Sales 866.4 1,088.5 1,038.4 1,163.7 1235.7 

Source: FLO 2005. 

 
3.1.2 Germany 
General 
With 96,000 tons in 2003, Germany is the largest consumption market for honey (table 4.1). 
The consumption of honey in 2004 is estimated to be 1.3 kg per capita (Hamburg Waren-
verein 2005). Honey is used as a sweetener in meals and drinks, an ingredient in baked 
products, and as a bread spread. Germany has a mature market for honey, and the variety of 
honey available in the German market is large. It varies from light to very dark and from 
liquid to solid. There is also a large variety in the botanical and geographic origins of the 
honey. The Langnese brand has a prominent place in the German supermarket. Langnese 
was recently bought by a German honey packer, Fürsten-Reform. Fürsten-Reform also 
carries another brand name in honey, Biophar. Langnese offers both liquid and creamed 
honey, blended honeys, and monofloral honeys such as clover, acacia, rapeseed, and lime-
tree honey. Recently, Langnese introduced a range of flavoured honeys, which are infused 
with vanilla, cinnamon, and ginger. These honeys have pieces of these spices in the jar. Other 
brand names in the market include Tip, Breitsamer, and Dreyer. 
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Organic 
Allos is the brand leader in the organic segment, with a share of 80 per cent of the organic 
honey market. Allos offers a wide variety of honeys with various botanical and geographic 
origins. In addition to their own label, they pack organic honey for private labels. The 
remaining part of the organic market is shared by smaller brand names such as Biophar. The 
consumer market volume of organic honey is estimated to be approximately 2,500 tons (see 
also paragraph 3.1.1). In Germany, there is a small market for Demeter-labelled products. 
Currently, there are few Demeter-labelled honeys. All are produced in Germany. The 
Demeter label is used for organic food produced according to the Demeter standards of 
biodynamic production. 
 
Fair- radet  
With 354,000 tons of fair trade honey2 sold in 2003, Germany is the largest market in the 
European Union. Compared to the total consumption of honey, the share of fair-trade honey 
is less than 1 per cent. Gepa is the leading brand name in the fair-trade market for honey. 
Gepa offers honeys of various botanical origins and blends of honey. Most of these honeys 
come from Mexico and Chile. Another brand name in the fair-trade segment is Biophar, 
which offers a fair-trade honey blend from Latin American countries. Fürsten-Reform, the 
company that holds the Biophar brand, is a licensed packer of fair-trade honeys.  
 
3.1.3 The Netherlands 
General 
Honey consumption in the Netherlands has been stable in recent years and is around 0.3 kg 
to 0.4 kg per capita, one of the lowest consumption levels in the European Union. The 
consumption of table honey is estimated to be between 6,000 and 7,000 tons a year. 
Compared to Germany and the United Kingdom, the Netherlands has a small consumption 
market. Honey is mainly used as a spread on bread. Bread is still the basic ingredient in 
breakfast and lunches. The market for bread spreads is substantial, with a sales value of €240 
million in 2004. Eight per cent of these spreads was honey (Foodmagazine 2004). The 
consumption of bread is subject to pressure from breakfast cereals and breakfast substitute 
products, and honey faces strong competition from other (and new) bread spreads. 
 
In the Netherlands, two thirds of the honey sold is liquid honey, although the popularity of 
creamed honey is rising. Polyfloral honey accounts for three quarters of the demand. The 
most popular monofloral honeys are clover, acacia, and sunflower. Health-food stores offer a 
far wider range of honeys than mainstream grocery outlets, including buckwheat, fir, 
rapeseed, heather, lavender, thyme, rosemary, and eucalyptus (CBI 1997). The consumption 
of honey is not expected to increase over the next year. 
 
Conventional honey 

                                                     

Brand leader Langnese has a prominent place on the shelves of Dutch retail markets (see 
paragraph 3.1.2). Besides the Langnese brand, there are a few other manufacturers’ brands in 
the retail market. Santusa and Het Zuiden are brand names of De Traay B.V., a Dutch 
importer of honey, and can be found in several retail stores. Some retail chains have a small 
selection of foreign brands. Most common brands are Meli (Meli B.V., Belgium) and Biophar 
(Fürsten-Reform, Germany). All major supermarkets offer honey products under private 
labels, which are often clear, blended honeys of no specific botanical origin. De Traay B.V., 

 
2 Fair-trade honeys have the TransFair label, by TransFair Verein zur Förderung des Fairen Handels mit der 
Dritten Welt e.V. 
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which is both an importer and packer, is an important supplier of honey for the private 
labels of Dutch retail stores.  
 
Organic honey 
Several major retail stores offer organic honeys, branded and under private label. The retail 
chain Albert Heijn has an organic honey under private label. C1000 has the Biorganic organic 
honey in its assortment. The leading brand, Langnese, does not have an organic honey in  
Dutch retail stores. De Traay is the leading organic brand, supplying a variety of organic 
honeys of various botanical origins to health-food stores. Other important organic brands are 
De Rit and Allos, both distributed in the health-food channel and owned by Royal Wessanen 
N.V. 
 
The consumption of organic honey is in line with the organic market share, as mentioned in 
paragraph 3.1.1. The volume of the organic honey market would therefore be at around 64 
tons per year. 
 
Fair- rade honeyt  
According to Max Havelaar Netherlands (2005), about 52 tons of fair-trade honey was sold in 
2004, which is less than 1 per cent of total honey consumption. In 2003, honey sales were 57 
tons. This decrease was caused by a price difference between fair-trade and conventional 
retail honey. The retail price of fair-trade honey had not been adjusted yet to the higher trade 
prices and were therefore lower than the regular honey in supermarkets. This would have 
drawn honey buyers towards the fair-trade product. Unlike in the United Kingdom, 
Fairtrade-certified honeys are almost exclusively sold through health-food and fair-trade 
stores. No supermarkets sell fair-trade honey. The Dutch Fair Trade Organisatie and  De 
Traay B.V. are the only licensed packers of fair-trade honey in the Netherlands. The major 
brand names in fair-trade honey in the Netherlands are Fair Trade and de Traay. Fair-trade 
honeys from the United Kingdom and Belgium are available in some stores as well. 
 
3.1.4 United Kingdom 
General 
The total consumption of honey in the United Kingdom in 2003 is estimated to be 29,000 tons 
(including industrial use). Honey is used as a sweetener in tea and bakery products and as a 
bread spread. The consumption of honey has experienced a remarkable increase in recent 
years. Total retail sales of honey in 2004 were 26,600 tons, half of which was sold through 
supermarkets (table 3.5). 
 
Table 3.5 Retail sales of honey in 2004, in tons. 
Market segment Volume 

Supermarkets 13,601  

Industry 7,000 

Foodservice 1,000 

Wholesale/Cash & Carry 1,000 

English honey 3,000 

Packed imports 1,000 

Total 26,601 

Source: Rowse Honey, pers. comm. 
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Conventional honey 
In the United Kingdom, the Rowse brand has a market share of around 30 per cent of the 
total honey market and is the No. 1 brand name in the UK retail market (Rowse Honey, 
personal comm.). Rowse has achieved spectacular growth in the retail market over the last 
four years. Within the branded segments, it has a market share of 44 per cent. Rowse offers a 
variety of honeys from various botanical origins and blends, including organic and fair-trade 
honeys. The second-largest brand name is Gale’s (brand of Premier Foods Ltd). The Gale’s 
product range includes just two types of honey: traditional clear honey and traditional set 
honey. Neither of these honeys is organic or fair-trade. Retail shops also offer honey through 
smaller brands such as BHC. BHC offers a range of bread spreads containing honey and 
fruits and nuts in honey. Private brands are very important in the UK retail market and often 
have high market shares compared to other European countries. 
 
Organic honey 
The major brand in organic honeys available at retail stores is Rowse. Of the total volume 
sold through supermarkets in 2004, 928 tons was organic, which is 6.8 per cent of the retail 
market. This is an increase of 28 per cent compared to 2003, when retail sales of organic 
honeys were 725 tons. According to Rowse Honey Ltd, growth in the organic-honey market 
in the United Kingdom will be around 15 per cent to 20 per cent for the next two years. In 
addition to the large retail stores, honey is sold in health-food stores. These retail outlets may 
also offer other, smaller brands. 
 
 
Fair- rade honeyt  

                                                     

In the United Kingdom, 101.8  tons of fair-trade3 honey were sold in 2003. Sales of fair-trade 
honeys have risen in recent years, making the United Kingdom the second-largest market for 
fair-trade honey in the European Union. The share of fair-trade honey in the total 
consumption market is small, however: less than 1 per cent. In the next few years, sales of 
fair-trade honey are expected to continue to grow. Fair-trade shops, wholefood shops and 
the large retail stores offer fair-trade honey. There are many fair-trade honeys in the UK 
market with the following brand names: 
 
• ASDA 
• Swallows 
• Rowse 
• Traidcraft 
• Equal Exchang 
• Tropical Forest 
 
Swallows, owned by Cotswold Honey Ltd, is a leading brand in fair-trade honey in the 
United Kingdom. Their honeys come from Mexico and Chile. Rowse Honey Ltd is an 
important supplier of fair-trade honeys under their brand name Rowse. Because Rowse is 
sold through the large supermarkets, there is good potential for growth of fair-trade honey. 
Tropical Forest is the only UK brand that has an African fair-trade honey in its line (from 
Zambia). 
 

 
3 Fair-trade certification of honey is through the Fairtrade Foundation, which is part of the FLO system. 
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3.2 EU imports 

Honey production in the European Union cannot satisfy domestic demand. In 2003, the 
European Union produced 123,399 tons of honey. The consumption of honey in 2003 was 
estimated to be 265,367 tons. Honey producers in the European Union can supply only 46 
per cent of the honey for domestic consumption. In 2003, 190,330 tons of honey were 
imported, partly from countries within the EU-15 (23 per cent of total imports), but mainly 
from countries outside the European Union (77 per cent). The European Union is the largest 
import market for honey in the world; 47 per cent of internationally traded honey is 
imported by the European Union (table 3.6).  
 

Table 3.6 Market for honey in the European Union, 2003, in tons. 
 Production Imports* Total Export Consumption** 

EU total 123,399 190,330 313,729 48,362 265,367 

Germany 23,691 93,532 117,223 21,161 96,062 

Spain 35,279 11,375 46,654 11,633 35,021 

France 15,000 15,165 30,165 2,368 27,797 

United Kingdom 7,000 21,867 28,867 954 27,913 

Italy 7,000 14,449 21,449 2,537 18,912 

Greece 15,146 1,609 16,755 687 16,068 

Austria 9,000 4,425 13,425 763 12,662 

Netherlands 0 8,783 8,783 552 8,231 

Belgium-
Luxembourg 

0 6,800 6,800 0 6,800 

Portugal 4,386 1,949 6,335 1,721 4,614 

Sweden 3,400 2,644 6,044 27 6,017 

Denmark 0 5,436 5,436 3,268 2,168 

Finland 1,700 1,002 2,702 0 2,702 

Ireland 197 1,296 1,493 197 1,296 

*Imports consist of imports from other EU countries and countries outside the European Union. 
**Consumption is calculated as production + imports – exports. 
Source: FAOSTAT 2005, Eurostat 2005. 

 
Imports of honey increased from 1999 to 2002 by 9 per cent (from 193,000 tons to 209,000 
tons). In 2003, the import volume of honey into the European Union fell back to the level of 
1999 (figure 3.1). The main reason was the high market prices of honey in 2003 (see also 
paragraph 3.3). 
 

Export Opportunities for African Organic Honey and Beeswax www.epopa.info 16  

 



Figure 3.1 Volume of honey imported into the European Union (thousands of tons). 
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While the volume of imports decreased in 2003, the value of the imports rose by 18 per cent 
because of the high prices. The value of the import of honey in 2003 was €468 million (figure 3.2).  
 

Figure 3.2 Value of honey imported into the European Union (in € millions). 
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The market prices of honey increased substantially from 1999 to 2003. In 2003, the average 
price of a kilogram of imported honey was €2.46, whereas in 1999 only €1.26 euro had to be 
paid. The price of the honey is based on the quality grade and origin (see paragraph 3.3 on 
prices). 
 
Germany is by far the largest importer of honey in the European Union. In 2003, Germany 
imported 146,000 tons of honey from outside the European Union, which is 61 per cent of the 
total EU imports from outside the European Union. Other important importing countries are 
the United Kingdom (11 per cent of total imports from outside the European Union), Italy (9 
per cent), Spain (6 per cent) and France (4 per cent). See figure 3.3. 
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Figure 3.3 Share of honey imports from countries outside the European Union. 
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Argentina is the largest exporter of honey to the EU market, with a share of 34 per cent of 
imports from outside the European Union in 2003. In the same year, Hungary was the 
second largest exporter. Since 2004, Hungary has been a member of the European Union. The 
imports of honey from China have undergone a dramatic decrease. In 1999, China was the 
second-largest exporter to the European Union, whereas in 2003 it occupied the 12th 
position, with only 5 per cent of the export volume of 1999 (table 3.7). In 2002, the European 
Union placed an embargo on imports of honey from China. In 2004, the embargo was lifted, 
and China resumed the export of honey to the European Union. Countries that benefited 
from the absence of China in the market are Argentina, Hungary, Turkey, India, and Brazil. 
Brazilian exports have grown especially strongly, and the growth is expected to continue. 
 
Table 3.7 Volume of imports of honey from outside the European Union (thousands of tons). 
 1999 2000 2001 2002 2003 Share of extra 

 EU imports 2003 
Change 

1999-2003

EU extra 151,339 156,726 158,541 155,445 146,320 77% -3% 

Argentina 45,383 42,576 46,540 56,503 50,416 26% 11% 

Hungary 8,013 11,016 10,364 15,157 14,803 8% 85% 

Mexico 19,098 21,477 17,780 18,528 12,530 7% -34% 

Turkey 3,298 2,976 2,699 9,742 12,478 7% 278% 

Brazil 62 82 568 4,512 9,760 5% 15770% 

Romania 7,019 8,881 6,608 5,068 7,788 4% 11% 

Bulgaria 2,515 5,144 2,658 3,508 4,773 3% 90% 

India 1,394 2,262 1,533 3,275 4,722 2% 239% 

Cuba 4,206 5,493 5,846 4,377 4,392 2% 4% 

Uruguay 6,875 4,075 6,687 3,730 3,635 2% -47% 

Chile 2,516 3,012 4,460 4,000 3,402 2% 35% 

China 34,997 33,573 37,054 13,752 1,654 1% -95% 

Australia 3,806 3,387 2,983 1,980 1,596 1% -58% 

Source: Eurostat 2005. 
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3.3 Prices 

The price of honey depends on many factors. The quality and origin of the honey are a major 
factor in price setting. China supplies the lowest-priced honeys. Argentinean honey takes in 
a middle position, with prices around US$400 per MT more than Chinese honey. The honeys 
from Mexico and Australia fetch the highest prices in international trade (table 3.8).  
 
Speciality honeys such as Manuka honeys from New Zealand are very expensive but are not 
traded in bulk. Light-coloured honeys fetch a higher price than dark honeys. In European 
and international trading, Prices of honey are often quoted in US dollars. 
 
Table 3.8 Prices of honey of various origins on December 2, 2005, in US$/MT CIF main 
European port. 
Type/Name Origin Prices Lowest price

2005
Highest price

2005

White China 1,170 1,,120 1,390 

Extra-light amber China 1,150 1,100 1,370 

Light amber China 1,130 1,080 1,350 

25 mm* Argentina 1,620 1,420 1,825 

34 mm* Argentina 1,590 1,310 1,700 

50 mm* Argentina 1,570 1,275 1,650 

85 mm* Argentina 1,550 1,250 1,585 

Yucatan Mexico 1,870 1,625 1,925 

Orange blossom Mexico 2,200 1,950 2,200 

Extra-light/light amber Australia 2,165 2,120 2,900 

Source: Agra-Net 2005a. 

*Honey colour scale using the Pfund Grader machine. See also chapter 6.3. 

 
Prices may also vary throughout the year, depending on the supply available in the market 
and stocks. The amount of honey that is produced in the beehives is closely related to the 
weather conditions in the production area. High rainfall and low temperatures have an 
adverse effect on the production of honey. Bad weather conditions in major producing areas, 
therefore, may have a strong impact on the yield and the subsequent supply to the market. 
Honey is a seasonal product, which means that harvesting is limited to certain periods in the 
year. The various production locations around the world have different harvest periods. 
 
The prices of internationally traded honey have fluctuated dramatically over the last five 
years. The most important reason for the fluctuation was the embargo of the imports of 
Chinese honey into the European Union. In 2002, Chinese honey was banned from the EU 
market after contamination with antibiotics (chloramphenicol) was detected. At that time, 
China was a major supplier of honey to the European Union. The supply of honey to the 
world market fell short, and prices rose quickly. Argentina, which was already the largest 
supplier to the European Union, profited from the embargo and managed to increase the 
volume of its exports to the European Union. At the same time, it also profited from the 
increased prices for honey. At the beginning of 2002, the price for Argentinean honey was 
around US$1,280 per ton and for Chinese honey US$985. During the absence of the Chinese 
honey, the price of Argentinean honey gradually rose to around US$2,650 per ton (figure 
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3.4). The prices of honey from other origins also rose during the embargo and reached their 
maximum in 2003. At that time, disappointing crops and contamination with nitrofuran 
hampered Argentinean honey production. This put a halt to the expansion of Argentinean 
honey exports.  
 

Figure 3.4 Prices of honey in US dollars per ton. 
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Another country that has seen strong growth is Brazil. In 1999, the amount of Brazilian 
honey in the European Union was negligible, but by 2003 it had acquired a 5 per cent market 
share of honey imported from outside the European Union. The price of Brazilian honey is 
currently somewhat higher than the price of Chinese honey (which remains the lowest-
priced honey), but it is still competitive. In general, importers find Brazilian honey to be of 
good quality. 
 
By December 2005, import prices of honey had fallen considerably from the high in 2003. The 
market is better supplied, since China is back in the market. China’s main market, however, 
is the United States, because many European importers are still hesitant to import honey 
from China. Argentina remains the largest supplier of honey to the European Union (Agra-
Net 2005b). 
 
Organic honey is valued more highly than conventional honey of the same quality, and the 
price premium ranges from US$200 to US$300 per ton. In the near future, the price 
development of organic honey will be heavily influenced by the amount of supply. Already 
a substantial amount of the honey production area in Brazil is certified organic. Some 
importers think that Brazil intends to further expand the area of certified organic production 
and thereby strengthen its position as a supplier of organic honeys. This development will 
put pressure on the price premium for organic honey. 
 
The price of fair-trade honey is laid down in the fair-trade standards for the production and 
trade of honey (FLO 2004). Producers receive a price for their honey that is based on the 
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quality and nature of their honey. The price consists of a fair-trade minimum price and a fair-
trade premium. For organic honey, an additional organic premium is paid (table 3.9). 
 

Table 3.9 Prices of fair-trade honey (US$/kg) 
 Fair-trade minimum  

FOB price 

Fair-trade 
premium 

Total fair-trade 

price 

Organic 
premium 

Total fair-trade 
organic price 

A-grade 1.80 0.15 1.95 0.15 2.10 

B-grade 1.65 0.15 1.80 0.15 1.95 

 
The fair-trade prices cover the production costs, which are defined so as to remunerate 
labour comparatively well and leave producer organizations a margin for supporting 
services and development activities. Should the market price be higher than the fair-trade 
minimum price, the market price applies. In practice, the comparison to market prices is not 
done at each moment of sale. This would be inefficient, since market prices fluctuate 
constantly. If the fair-trade minimum price is substantially lower than the market prices over 
a certain period, this price will be adapted to the new market situation. The fair-trade 
contract is attractive to bee-keepers, because it guarantees a sales price. However, there is no 
guarantee that bee-keepers will be able to receive the fair-trade price for all production. 
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4 Supply chain of honey 

4.1  Major importers of honey 

This part is not included in the public version of the report. 
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4.2 Supply chain structure 

Honey entering the European Union may follow several channels (figure 4.1). In the 
European countries under review, the import market is dominated by several large 
companies, which import, refine, and pack for industry purposes. Some of the honey 
importers (smaller importers) are also packers of retail honey. Most often, specialized 
companies, which have a brand name in honey, do the retail packing. Some honey packers 
prefer to import part of their demand themselves, but specialized honey importers still have 
a strong position. These honey importers are able to follow the market conditions and trends 
on the supply side closely and are better able to source the honey demanded by honey 
packers (CBI 1999). Honey packers may supply their honey directly to the large multiple 
retailers, while for the smaller health-food and speciality shops, the honey is sold through a 
wholesaler. 
 
Figure 4.1 Supply chain structure for the honey market. 
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5 Honey market access and demands 

5.1 Legislation 

Honey is subject to both horizontal and vertical product legislation. Horizontal legislation 
includes legislation on food safety, products of animal origin, contaminants, additives, and 
flavourings. This set of legislation applies to all (animal) products. There is one piece of 
specific (vertical) legislation for honey, which is called the honey standard. All legislation 
mentioned in this chapter can be consulted on the website of the European Union 
(http://europa.eu.int/eur-lex/). 
 
Honey standard 
The honey standard (Council Directive 2001/110/EC) defines the characteristics of honey 
and the requirements for placing it on the EU market. All honey intended to be sold in the 
EU market needs to adhere to the directive, which covers the definition of honey, 
classifications of honey, labelling, and compositional criteria. The regulation makes a 
distinction between table honey and baker’s honey. Honey that is intended to be sold as table 
honey may not contain any added food ingredients or any organic or inorganic matter 
foreign to natural honey. Unlike table honey, baker’s honey may have a foreign taste or 
odour, have begun to ferment or have fermented, and have been overheated. This regulation 
also describes the rules for the labelling of honey. All honey traded needs to be labelled 
using the appropriate indication 
 
• “blend of EC honey”; 
• “blend of EC and non-EC honey”; 
• “blend of non-EC honey”. 
 
This directive also sets limits for several compositional criteria of honey, including sugar 
content, moisture content, water-insoluble content, electrical conductivity, free acid content, 
diastase activity, and hydroxylmethylfurfural (HMF) content. Of specific interest for tropical 
honey are HMF and moisture content: 
 
• HMF content may not be higher than 40 mg/kg. Exceptions are made for baker’s honey 

and honey from declared origins from regions with tropical climates. Honey of declared 
origins from tropical climates may have a HMF content not higher than 80 mg/kg. The 
list of declared countries of origins can be found in annex 5.  

• Moisture content may not be more than 20 per cent. Exceptions are made for heather and 
baker’s honey, which may contain up to 23 per cent moisture. 
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Products of animal origin 
Honey is a product of animal origin. All legislation, therefore, regarding animal products 
applies to honey. Most of the legislation concerns the use of veterinary medicines, 
determining maximum residue levels (MRLs) in the final product. Important laws regarding 
MRLs are the following: 
 
• Council Regulation 1990/2377/EEC, specifying the maximum residue level of 

veterinary medicines in products of animal origin 
• Council Directive 86/363/EEC, on the fixing of maximum levels for pesticide residues 

in and on foodstuffs of animal origin 
 

Both of these laws have been amended numerous times (CBI 2005a). 
 
Honey may only be exported to the European Union if it comes from an establishment 
approved by the European Commission to export .4 To become an approved establishment, 
the national authorities (i.e., the governments) in the non-EU country should be able to 
demonstrate that certain fundamental principles regarding animal health, the use of 
veterinary medicines, and control of diseases are respected. The rules regarding imports of 
products of animal origin are laid down in Council Directive 92/118/EEC on animal-health 
and public-health requirements. The list of selected countries is laid down in Commission 
Decision 2002/337/EC. More information on the subject of import conditions can be 
obtained at the website of the European Commission, Directorate General Health and 
Consumer Protection, http://www.eu.int/comm/dgs/health_consumer/index_en.htm. 
 
In summary, honey imports into the EU market need to 
 
• come from a country approved to export honey to the European Union 
• come from an establishment registered by the competent authority of the exporting 

country and approved by the European Commission 
• be accompanied by a commercial document 
• enter the European Union through a border inspection post, where veterinary checks 

must be carried out 
 
Food safety and hygiene 

                                                     

Since the well-known food scares such as dioxin contaminations, BSE, and foot-and-mouth 
disease, the European Union has worked hard on legislation that should guarantee the safety 
of all the food sold in its territory. In 2002, Council and Parliament Regulation 178/2002/EC 
was adopted. This regulation, also known as the General Food Law, contains general 
provisions for traceability, which concern all food and feed business operators in the food 
chain except primary producers. This traceability means that the origin of the food has to be 
known at all stages in the food chain. Importers are also affected, because they will be 
required to identify from whom the product was bought in the country of origin. This 
regulation should facilitate the recall of unsafe products from the market. 
 
In addition to the General Food Law, all legislation regarding food hygiene matters of the 
European Union has been revisited. These new requirements, called the EU hygiene package, 
were published in April 2004. In the hygiene package, general hygiene laws are laid down 

 
4 In practice this will mean that the European Commission approves the proposal received from the competent 
national authorities in the exporter’s country. The European Commission will not normally inspect the exporter’s 
premises directly.  
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for all food products in Parliament and Council Regulation 852/2004/EC, and specific 
requirements for a selected number of animal products are laid down in Regulation 
853/2004/EC. Regulation 852/2004/EC, on the hygiene of foodstuffs, defines certain specific 
hygiene requirements for food imported into the European Union. The applications of the 
regulation will go into effect 18 months after the whole hygiene package goes into effect, but 
in any case not before 1 January 2006. After this date, the hygiene requirements will also be 
legally binding for food produced outside the European Union. Under the regulation, 
primary producers are not required to implement the HACCP system, although they are 
encouraged to do so (CBI 2005b). 
 
Organic production 
The production of organic products is regulated by Council Regulation 2092/91/EC. This 
regulation specifies the definition of organic, ecological, and biological and the rules regarding 
organic production, inspection systems, and importation from third countries. 
 

5.2 Packaging 

Honey from outside the European Union is usually imported in bulk in standard epoxy-
lined steel drums that can contain 300 kg of honey (CBI 1999). These drums are specially 
produced for carrying foodstuffs. There are reports of the use of plastic containers, but these 
are not commonly used. Importers often have requirements regarding the minimum batch 
size. Most of them prefer to have full containers, while some of them allow LCL (lesser 
container load) conditions. One importer mentioned preferring a minimum batch size of four 
to five tons. 
 
Industrial users of honey require different packaging methods from consumers. These 
methods vary from full truckloads of 25,000 kg (for food industry and honey packers), 
“cubitainers” of 10,000 kg, and drums of 300 kg, to plastic buckets of 25 kg or 12.5 kg. 
 
Honey sold in retail stores is often packed in glass jars with a screw cap. The sizes of these 
jars vary from approximately 250 grams to 1,000 grams. In rare cases (in Germany), jars of 
2,000 grams are used. Some creamed honeys may also be packed in a carton jar with a carton 
top. The squeeze bottle was introduced a few years ago and has proven to be a success. This 
type of packaging reduces the risk of sticky fingers when using honey. 

5.3 Quality demands 

In general, importers first require a sample of honey from their suppliers. This sample is 
tested for a number of parameters. The following components are usually examined: 
 
• sensorial testing, in which taste, smell, appearance, and mouth feel are evaluated 
• colour 
• microscopic analysis of the pollen for verifying the geographical and botanical origin 

declared by the supplier 
• residue testing on veterinary drugs (various antibiotics) and acaricides (pesticides used 

to control mites) 
• repellents used during harvesting of the honey 
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• standard compositional analysis, such as diastase, HMF, moisture, foreign dextrins, 
invertase index, and sugar profile (specifying the quantities of the various types of sugar) 

• conductivity 
• proline 
• parameters linked to fermentation, such as ethanol, yeast, and glycerine 

 
The sensorial evaluation of honey is a done by people experienced in tasting honey (as in 
coffee). Because of the wide variety of honeys, there are no strict rules on how a honey 
should taste. There are, however, undesirable or off-flavours which should be absent. The 
colour of honey is often measured with the Pfund Grader. This machine measures the 
transmittance of the honey against a metric scale. The scale starts at 0 mm for colourless 
honey and runs to 140 mm for black honey. The USDA scale of honey colours is 
internationally used (table 5.1). 
 
Table 5.1 USDA honey colour scale. 
USDA colour designation Range Pfund scale 

Water white 0-8 mm 

Extra white ≤ 17 mm 

White ≤ 34 mm 

Extra light amber ≤ 50 mm 

Light amber ≤ 85 mm 

Amber ≤ 114 mm 

Dark > 114 mm 

Source: USDA 1985. 

 
The sugar profile, and more precisely, the fructose/glucose ratio, determines whether a 
honey is classified as clear or creamed. Although there is no single rule, a good indication is 
the following: 
 
• fructose/glucose ≤ 1.15 is classified as creamed 
• fructose/glucose > 1.15 is classified as clear 
 
African honey has a bad reputation in international trade. It is said that it has an inferior 
taste and that the colour is too dark. The inferior taste is often related to the smoky flavour of 
some African honeys. The colour of African honey can be very dark, which is also not 
appreciated by most Western consumers, since dark honey is associated with a strong taste. 
In the German market, however, there may be a niche for even dark honeys, provided they 
meet the quality parameters. 
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6 The beeswax market 

6.1 EU imports 

Compared to the market for honey, the market for beeswax in the European Union is small. 
In 2003, the total market was 9,850 tons. The production of beeswax in the European Union 
was 3,515 tons; an additional 6,335 tons was imported. Spain has the largest market for 
beeswax, but it produces 90 per cent itself. Germany, on the other hand, produces little 
beeswax and has to import 76 per cent of its needed volume. Germany, therefore, is the 
leading import country for beeswax in the European Union (table 6.1). 
 
Table 6.1 Market for beeswax in the European Union, 2003 (in tons). 
 Import* Production Total Export Consumption**

EU Total 6,335 3,515 9,850 1,868 7,982 

Germany 2,363 0 2,363 919 1,444 

France 1,243 400 1,643 495 1,148 

Greece 909 0 909 2 907 

United 
Kingdom 

731  731 102 629 

Italy 427 90 517 72 445 

Spain 378 2,260 2,638 113 2,525 

Belgium 168 50 218 0 218 

Sweden 23 0 23 4 19 

Portugal 32 275 307 10 297 

Finland 27 0 27 10 17 

Austria 20 0 20 7 13 

*Imports consist of imports from other EU countries and countries outside the European Union. 

**Consumption is calculated as production + imports – exports. 

Source: FAOSTAT 2005, Eurostat 2005. 

 
Imports of beeswax increased from 1999 to 2003, with a slight decline in 2002 (figure 6.1a). In 
trade, there are two categories of beeswax: crude and refined beeswax. The industry uses 
refined beeswax for its applications. Around 60 per cent of the imported beeswax is crude 
and needs to be refined first (table 6.1b). 
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Figure 6.1a Import volume of beeswax in 2003 (in tons). 
Figure 6.1b Percentage of crude and refined beeswax in total import volume. 
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Source: Eurostat 2005. 

 
71 per cent of the beeswax imported by the EU countries comes from countries outside the 
European Union. China is by far the largest supplier to the European Union accounting for 
71 per cent of all beeswax imports from outside the European Union. The remaining 29 per 
cent is sourced from a wide variety of countries (table 6.2). 
 
Table 6.2 Imports of beeswax from countries outside the European Union (in tons). 
 1999 2000 2001 2002 2003 Share of extra EU 

imports 2003

EXTRA-EUR 3,828 3,974 4,194 3,777 4,496  

China 1,908 1,881 2,362 2,255 3,208 71% 

USA 123 120 81 308 251 6% 

Central Africa 128 103 120 104 144 3% 

Ethiopia 52 119 17 109 129 3% 

Ivory Coast 33 99 70 103 124 3% 

Australia 134 136 193 110 102 2% 

Ukraine 460 426 362 170 80 2% 

Tanzania 38 193 96 57 76 2% 

Argentina 48 64 239 116 71 2% 

Rest      6% 

Source: Eurostat 2005. 

 
A small part of the beeswax market consists of organic beeswax, which is used mainly in 
natural cosmetics. The market for natural cosmetics is growing worldwide. Euromonitor 
predicts annual growth of 9 per cent from 2003 to 2009, while the total cosmetics market is 
expected to grow by only 1 per cent annually (Euromonitor 2005). The increased popularity 
of natural cosmetics is due to the interest of consumers is a healthier lifestyle. Because of the 
limited number of applications of organic beeswax, the total volume of the organic beeswax 
market is small. Some refiners believe that the number of applications will increase in the 
future, for instance in food products, and they expect the market for organic beeswax to 
grow. 
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6.2 Prices 

The price of beeswax has not been affected by the import ban on honey to the European 
Union. The honey market and beeswax market are not linked, although some refiners 
expected concerns about the quality of beeswax coming from China. The volume of imports 
has increased over the last five years, while the value has decreased, resulting in a lower 
price per unit (figure 6.2). 
 

Figure 6.2 Prices of beeswax imports (€/kg). 

2

2.5

3

3.5

4

4.5

1999 2000 2001 2002 2003

Crude
Refined

Source: Eurostat 2005. 
 
The importation of low-priced beeswax from China is an important factor in the downward 
price trend. China offers the lowest-price beeswax in large quantities. Beeswax from 
Tanzania is valued very highly (table 6.3). Importers and refiners also mention Brazil, 
Mexico, Australia, and New Zealand as sources of (crude) beeswax. 
 
Table 6.3 Prices of beeswax from various countries on December 9, 2005, in US$/MT main 
European port. 
Origin Prices  Lowest price 

2005 
Highest price

2005

China C&F 3,300 3,100 3,100 

Ethiopia C&F 4,400 4,400 Unq.* 

Australia C&F 4,500 4,500 4,500 

Tanzania C&F 4,700 4,600 4,600 

*Unq.= unquoted 

Source: Agra-Net 2005a. 

 
Data on prices of organic beeswax are not readily available. Because of the small size of the 
market (limited supply) and the limited number of importers, revealing price information 
would benefit the competition in the market. Refiners do mention that there is an attractive 
price premium for organic beeswax. 
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6.3 Importers and supply-chain structure 

Importers of beeswax can be divided into refiners and honey importers. Refiners are 
companies specializing in refining natural waxes. Some produce synthetic waxes. Some of 
the large honey importers are also importers of beeswax. The refining of the beeswax is done 
by the specialist refiners by order of the importer. The German company Kahl & Co 
Vertriebsgesellschaft mbH is one of the largest refiners of beeswax in Europe. Kahl & Co is 
the only wax refinery that is organic-certified to refine organic wax in Europe. They import 
crude organic beeswax from New Zealand, Australia, and Mexico. Another important refiner 
is Koster Keunen B.V. in the Netherlands. For more information on importers and refiners, 
see chapter 4.1. 
 
There are two methods of refining crude beeswax: melting and chemical extraction. If after 
melting the beeswax still contains impurities, the beeswax is treated in warm water. The 
colour of the beeswax is an important quality parameter. If the colour is considered too dark, 
the beeswax needs to be bleached. Bleaching is often done with chemicals. The use of these 
chemicals can be problematic from an environmental and toxicological point of view. After 
being refined, the beeswax is sold to the industry or an agent active in a special industry. 
Small quantities of beeswax are sold through retail outlets, often to bee-keepers making their 
own honeycombs (figure 6.3). 
 
Figure 6.3 Supply-chain structure of the beeswax market. 
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6.4 Packaging 

Beeswax should be stored in stainless-steel containers. Containers made from other metals 
such as aluminium, zinc, or copper can make the beeswax too dark. High temperatures 
during storage and transport should be avoided, because they deteriorate the quality of the 
beeswax. To preserve the quality of refined beeswax, it is best to wrap the wax in special 
paper or plastic foil and place it on shelves or in stainless-steel containers. 

6.5 Quality demands 

Beeswax is a natural product and no additives are permitted. The quality of beeswax is based 
on the colour, odour, and chemical properties. Beeswax should be pale yellow to yellowish 
brown. Old beeswax has a darker colour than young beeswax and is valued less. The 
beeswax should have a honey-like smell and should not be sticky. Most of the beeswax is 
tested for adulteration with other waxes such as carnauba wax. There are no maximum 
allowable residue levels (MRLs) defined for beeswax (since it is not consumed as food). Since 
beeswax is used in cosmetics, which are applied to the human body, the cosmetic and 
pharmaceutical industries do not allow high levels of residues. Most common 
contaminations found in beeswax are from chemicals used in bee-keeping (Bee World 2004). 
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7 Market attractiveness 

Consumption 
Honey has a modest but strong and stable position in the consumer market. It is well-liked as 
a bread spread and sweetener of tea and pastries. Honey has many qualities that could be 
used to increase its popularity and sales. Honey fits in well with important food trends such 
as health, taste, and convenience. However, it is a relatively expensive product, and recent 
experiences have shown that consumption is sensitive to increases in honey prices. 
 
Consumers are becoming more interested in healthful and “natural” food. Honey is a natural 
sweetener considered better than refined beet or cane sugar. In addition to sugar, honey 
contains a variety of health-promoting ingredients such as vitamins, minerals, and amino 
acids, which constitute additional health benefits. Honey has much to offer to consumers in 
terms of taste as well. With the numerous types of honey, there is a taste for everyone, from 
mild and smooth to strong and spicy. The general preference, however, is for clear honey 
with a mild taste, but the monofloral types such as acacia are becoming more popular. For 
these types of honey, the largest growth in consumption is expected. Convenience is one area 
where improvements are still possible. Recently, honey packers have introduced squeezable 
jars for honey. The jars have proven to be a success. These new packages appeal to 
consumers who may otherwise not buy honey contained in a glass jar. The idea of honey 
creating a sticky mess discourages them from buying. Convenience has been a driver of 
product development in the food business for a long time, and it will continue to be one. The 
importance of health will increase in the future, since consumers have more concerns about 
the prevention of diseases and reducing overweight (especially as they grow older). 
 
In addition to the trends mentioned above, food safety and the retail price of honey are 
important issues. Consumers are becoming more concerned about the safety of food. As has 
occurred in the past, contamination with prohibited substances could seriously damage the 
sales and reputation of honey, especially if the incident receives strong coverage from the 
media. The retail price of honey increased dramatically in 2004, which had a negative effect 
on the sales volume. Since the introduction of the euro, European consumers have become 
more price conscious anyway, and some of them may turn away from expensive products 
such as honey. 
 
Trade 
The honey market has experienced much commotion in recent years. The total volume of 
honey imported into the European Union has decreased, but because of the high prices (a 
consequence of limited supply), the total value of honey imports has increased. The decline 
in imported volume is the recoil of the higher retail and industry prices, which led to less 
demand from consumers and industry. The high prices of honey may also lead to the 
industry looking for cheaper substitutes. Since China has been re-authorized to export honey 
to the European Union, the supply of honey has increased, and the trade price has gone 
down.  
 
The outlook is for a stable or slightly increasing trade volume for bulk honey. The prices are 
expected to follow the volume of supply. In times of limited production, and thus limited 
supply, prices will rise. The trade market will remain sensitive to risks of contamination and 
adverse weather conditions, which can have enormous consequences. In addition, the rapid 
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growth of honey production in Brazil, which is partly organic, will affect the market. Brazil is 
developing into a serious competitor of China for low-priced honey. The competition 
between Brazil and China will push the prices of honey down and make the entry of new 
suppliers of bulk honey more difficult. In addition to price, the reliability of supply (judged 
by quality and time) remains an important part of successful honey exports. 
 
Niche markets 
For the niche markets such as organic, fair-trade and speciality honeys, the outlook is good 
in a number of European countries. Germany and the United Kingdom are the most 
important markets for honey in Europe. Although honey is a common food product in both 
countries, the markets and trends are quite different. Germany has the highest consumption 
of honey per capita. According to several importers, the consumption will not increase much 
in the near future. This leaves little opportunity for growth in the bulk market. Germany is a 
leading country in organic-food consumption, and organic honey is already widely available 
in German supermarkets. The organic market will continue to increase, and honey may 
benefit from it. The biodynamic market, which is currently not very large because of limited 
supply of Demeter-certified honey, is expected to grow, according to a German honey 
importer. Currently, Germany imports honey from Tanzania and Zambia. Although there is 
not a specific interest for African honey, most importers are open to offers of African honey, 
especially when they are organic or Fairtrade-certified. The United Kingdom has a well-
developed market for honey, and sales of honey have increased in the past few years. Sales 
of organic honey in particular have increased, and one of the honey packers interviewed 
mentioned that the growth in sales continues. In the United Kingdom, there is a special 
interest in honey from African countries, and especially in Fairtrade-certified honey. 
Experience has shown that there is a fair amount of demand for African honey from 
consumers. The consumption of honey in the Netherlands is low, and according to a Dutch 
honey importer, the consumption will not increase much in the near future. The assortment 
of honey in the retail markets has increased over the years. Many supermarkets have in 
addition to their private labels a variety of branded honeys. Over the last year, honey 
packers have introduced several new products containing speciality and monofloral honeys. 
To increase their sales, honey packers are also investing in value-added products such as 
infused honeys. New types of monofloral honey, flavoured or infused honey, and new 
packaging have been introduced in other European countries. 
 
African honey 
African honey does not have a good reputation in the international honey trade. Many 
importers relied on African honey imports in the past, but they have discontinued the 
imports because of deficiencies in quality and supply. A strong quality focus is important to 
overcome the hesitation of importers. A key issue in successful exports is developing a 
strong value proposition towards customers. The value proposition is the reason why the 
targeted customers should buy the products. The value proposition may be based on aspects 
such as taste and appearance, botanical origin, production method (organic/fair trade) and 
service delivery. Even the fact that the honey is coming from Africa may contribute to the 
value proposition, since honey importers are sensitive to development aspects of imports 
from Africa. This is particularly the case for product that is accompanied by a “good story”, 
such as fair trade. Germany and especially the United Kingdom have an interest in 
increasing their honey imports from African countries. Currently, Tanzania and Zambia are 
the most important suppliers of honey to the European Union. Germany and the United 
Kingdom are the main buyers. Belgium also imports honey from Tanzania. Both Germany 
and the United Kingdom will remain important customers for African honeys. For the 
future, a honey importer from the United Kingdom mentioned that South Africa has the 
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potential to become an important exporter to the European Union. Currently, South Africa 
exports to the United Kingdom only. The United Kingdom is the only European country 
where African honey is sold in retail stores as a single-origin honey.  
 
Quality 
The honey market is not a homogeneous market. The bulk market is characterized by low-
priced (polyfloral) honey of fair to good quality, but distinct quality differences exist. The 
bottom end of the market is taken by Chinese honey, followed by Argentinean honey. Apart 
from the origin, the price of honey depends on the colour. The lightest honeys fetch the 
highest prices. Origin is more important than colour, and as a result, all varieties of Chinese 
honey fetch a lower price than the lowest-priced Argentinean honey. Importers find the taste 
of Argentinean honey better than Chinese honey. Retail table honey is usually a blend of 
honeys of various origins, because it is not possible to make an acceptable table honey form 
the lowest-priced honeys. The speciality honeys such as monofloral honeys may originate 
from a single origin. The market for speciality honeys (often monofloral honey) offers a 
higher price to exporters, but the quality demands are higher. Speciality honeys can be 
produced only when a production environment (such as the presence of certain plant 
species) is present and bee-keeping practices are good. 
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8 Conclusions and recommendations 

Bee-keeping is an activity that brings good revenues to small-scale farmers. Only a few 
resources are necessary to start bee-keeping, and they do not cost much. Bee-keeping is an 
economically attractive activity with several positive side effects. Apart from the honey crop, 
the yield of nearby corps may increase because of the increased pollination of the plants. 
Often, there is a strong local market for honey products, but the export market can be 
attractive as well. The quality demands in the international market are very distinct from 
those in local markets, and exporters and producers for export markets therefore need to 
adopt a key focus on quality. 
 
For successful honey exports, the creation of an attractive value proposition is important. 
This value proposition, which may be a combination of several value aspects, needs to be 
distinctive and appeal to the target market. Therefore, the value expectations of the target 
market need to be known. A closer relationship with potential buyers will help to 
understand the demand. In addition, it is useful to monitor competitors. Entering a target 
market will involve costs such as certification costs and costs of export licenses, which must 
be evaluated against the benefits of exporting. A strategy of low-cost production is profitable 
only when the costs of production are controlled and the supply of honey is ample. The 
quality of the honey should be comparable to the honeys with which it wants to compete, 
and the price advantage for buyers needs to be clear. This is usually not a very appropriate 
strategy, though, in the organic market, since it is hard to achieve economies of scale. 
 
Organic and fair-trade honey are fast-growing market niches in the major honey-consuming 
countries in Europe. It is, therefore, important for African producers and exporters to 
investigate the feasibility of organic and fair-trade certification. 
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Annex 3 Importers of honey 

Importers        Country Conven-
tional 

Organic Fair-
trade 

Retail Industry Packer Contact Website

Walter Lang 
Honigimport GmbH 

Germany X X X X X  Am Alten Sicherheitshafen 2 
D – 28197 Bremen 
Tel: +49 (0)421 52 71 74 

http://www.honigimport.de/

Alfred L. Wolff Honey 
GmbH 

Germany         X X - X X Grosse Bäckerstrasse 13
D – 20095 Hamburg 
Tel: +49 40 37676-124 

http://www.alwolff.de/

Gepa Fair Handelshaus  Germany X X X X  X Gewerbepark Wagner Bruch 4 
D – 42279 Wuppertal 
Tel: +49 (0)202 266 830 

http://www.gepa.de/

Kimpton Brothers Ltd Germany X X X X X  10-14 Hewett Street 
London EC2A 3RL 
Tel: +44 (0)20 7456 9999 

http://www.kimpton.co.uk/

Rowse Honey Ltd United 
Kingdom 

X      X X X X Moreton Avenue 
Wallingford Oxfordshire, OX10 9DE 
Tel: +44 (0)1491 827400 

http://www.rowsehoney.co.uk/

BHC Honey Suppliers 
Ltd 

United 
Kingdom 

- - - X  X Unit 4, Wyeside Enterprise Park 
Llanelwedd – Builth Wells, LD2 3UA 
Tel: +44(0)1982 553235 

http://www.bhchoneysuppliers.co.uk/

Fuerst Day Lawson 
Honey Ltd 

United 
Kingdom 

X      X X X X Devon House 
58-60 Katherine’s Way, London E1P 1JP 
Tel: +44 (0)20 7488 0777 

http://www.fdl.co.uk/

Netra Agro Ltd United 
Kingdom 

X - - X X  Bishops Court, 17A The Broadway 
Hatfield, Herrtfordshire, AL95HZ 
Tel: +44(0)1707 820030 

http://www.netra-agro.com/

Landauer Group United 
Kingdom 

X X - - X  Top Barn, Fowlmere Road 
Newton, Cambridge, CB2 5PG 
Tel: +44(0)1223 872444 

http://www.landauergroup.co.uk/hon
ey/

De Traay B.V. The 
Netherlands 

X      X X X X X Plantinastraat 50  
8211 AR  Lelystad 
Tel: +31 (0)320 282928 

http://www.detraay.com/

Natudis B.V. The 
Netherlands 

X      X X X X X Daltonstraat 38  
3840 AJ Harderwijk 
Tel.: +31 (0)341 462211 

http://www.natudis.nl/

Fair Trade Organisatie The 
Netherlands 

X      X X X Beesdeweg 5  
Postbus 115, 4000AC Culemborg 
Tel: +31 (0)345 545151 

http://www.fairtrade.nl/

 

http://www.honigimport.de/
http://www.alwolff.de/
http://www.gepa.de/
http://www.kimpton.co.uk/
http://www.rowsehoney.co.uk/
http://www.bhchoneysuppliers.co.uk/
http://www.fdl.co.uk/
http://www.netra-agro.com/
http://www.landauergroup.co.uk/honey/frm_hon.html
http://www.landauergroup.co.uk/honey/frm_hon.html
http://www.detraay.com/
http://www.natudis.nl/
http://www.fairtrade.nl/
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Annex 4 Importers of beeswax and other bee products 

 
Company   Country Beeswax Bee

pollen 
 Royal 

jelly 
Propolis Contact Website

Walter Lang Honigimport GmbH Germany X X X X Am Alten Sicherheitshafen 2 

D – 28197 Bremen 

Tel: +49 (0)421 52 71 74 

http://www.honigimport.de/

Alfred L. Wolff Honey GmbH Germany X X - X Grosse Bäckerstrasse 13 

D – 20095 Hamburg 

Tel: +49(0) 40 37676-124 

http://www.alwolff.de/

Fuerst Day Lawson Honey Ltd United Kingdom X X X X Devon House 

58-60 Katherine’s Way 

London E1P 1JP 

Tel: +44 (0)20 7488 0777 

http://www.fdl.co.uk/

Kimpton Brothers Ltd United Kingdom X X X - 10-14 Hewett Street 

London EC2A 3RL 

Tel: +44 (0)20 7456 9999 

http://www.kimpton.co.uk/ 

Kahl & Co. Vertriebsgesellschaft mbH 

Wachsraffinerie 

Germany       X

refiner 

- - - Otto-Hahn-Strasse 2

D – 22946 Trittau 

Tel: +49(0)41 5484310 

http://www.kahlwax.com/

Koster  Keunen B.V. Netherlands/USA X 

refiner 

- - - P.O. Box 53 

5530 AB Bladel 

Tel: +31(0)497361010 

http://www.kosterkeunen.com/

The British Wax Refining Company 
Ltd 

United Kingdom X 

refiner 

- - - 62 Holmethorpe Avenue 

Holmethorpe Industrial 
Estate 

Redhill, Surrey, RH1 2NL 

Tel.: +44 (0)1737 761242 

http://www.britishwax.com/

 

http://www.fdl.co.uk/
http://www.kahlwax.com/
http://www.kosterkeunen.com/
http://www.britishwax.com/


 

Annex 5  Third countries from which Member States authorize 
imports of honey as of 21-03-2005 

 

Argentina Paraguay 

Australia Romania 

Bulgaria Russia 

Brazil San Marino 

Belize Serbia and Montenegro 

Canada El Salvador 

Chile South Africa 

China Switzerland 

Cuba Thailand 

Croatia Taiwan 

Guatemala Tanzania 

Israel Turkey 

India Ukraine 

Jamaica Uganda 

Kenya United States 

Kyrgyzstan Uruguay 

Mexico Vietnam 

Moldova Zambia 

Nicaragua New Zealand 

Norway  

Source: Commission Decision 2004/432/EC on the approval of residue monitoring plans submitted by third 
countries in accordance with Council Directive 96/23/EC, amendment 21-03-2005. 
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Annex 6 Information on prices and margins 
 
The following is an extract from CBI (1999): 
 
The prices of honey and beeswax fluctuate widely depending on the following factors: 
• Production 
The import prices of honey and beeswax are determined by changes in vegetation, 
climatic conditions, disease among the bees, and government policies. In cases of bad 
or small crops, the prices increase.  
• Quality and type of honey 
Quality and type of honey affect the import prices of honey. Other factors influencing 
the prices are the composition, color, botanical source, flavor and suitability for 
blending with other honeys. Honey from scarce botanical sources, e.g., heather honey, 
can command high prices. 
• Availability of competitive products 
The price importers are prepared to pay, especially for industrial honey, is affected by 
the availability of competitive products and the prevailing prices of such substitutes. 
• Direct versus indirect imports 
The import price is lower when honey is imported directly from the producer country 
than when honey is imported through an agent or through a German importer. Since a 
large proportion of Netherlands honey is shipped through Germany and/or purchased 
through a German agent, Netherlands packers pay a higher price. Because of the 
dominant position of Germany in the world honey trade, price negotiations between 
the German traders and the major producing countries have a strong impact on 
prevailing world prices and hence on those in the Netherlands. 
• State of honey 
Bulk drained honeys sourcing in producer countries are further refined and processed 
in the EU countries bringing about higher prices because of the added value. 
• Country of destination 
Import prices also depend on the country of destination. For instance, Germany and 
Switzerland accept very dark honey, including honeydew for table use, and are willing 
to pay high prices for this product. Other countries prefer light honey, and normally 
accept dark honey only for industrial use, at lower prices. 
• Margins 
The margins for the different intermediaries in the trade structure (importers, agent, 
etc.) vary and are not transparent. A rough estimation shows that the margin for the 
importer varies between 25 per cent and 30 per cent. There are no official sources of 
processing information on honey. It is recommended that exporters consult importers 
and packers in Germany and the Netherlands for monitoring changes in the prevailing 
prices. 
• Sources of price information  
As prices of honey and beeswax can fluctuate strongly, it is important to have 
continuous access to up-to-date price information. This can be obtained from importers 
and agents, who publish regular market reports for their customers. They use these 
reports to inform their customers about production, demand and supply. 
 

• The following publications serve as other sources of price information:  
The Public Ledger 
FAO Monthly Bulletin of Statistics 
Food News
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Development through organic trade 
 
Since the early 1960s, there has been a growing market in 
Europe, Japan, and the United States for agricultural 
products raised in a sustainable manner and without the use 
of agrochemicals. The organic market grew from US$13 
billion in 1998 to US$25 billion in 2005. This growth is 
attributable to the increasing environmental awareness of 
consumers in those developed countries. Because of their 
concerns, those consumers have been willing to pay 
premium prices for certified organic products. Slowly but 
surely, governments and development cooperatives are 
recognizing the contributions that organic agriculture can 
make to the environment, health, biodiversity, and food 
security. 
 
The aforementioned situation made for an ideal opportunity 
for African countries to find premium export markets. Thus, 
in 1997, SIDA gave birth to the programme EPOPA (Export 
Promotion of Organic Products from Africa).  
 
The first two phases of the EPOPA programme (1997-2001 
and 2002-2004) proved successful. In 2004, more than 
29,000 smallholders participated. It is encouraging to note 
that the first two projects initiated by EPOPA, involving 
another 30,000 farmers, are self-sustaining to this day.  
 
The price that the farmers receive for their cash crops is 15 
per cent to 40 per cent higher. Many farmers report a 
significant increase in productivity because of more intensive 
crop-management measures. The farmers also produce their 
own food organically. 
 
The farmers appreciate the extra attention given to them by 
the extension workers. They respond to that greater care by 
caring more about farming. 
 
The higher prices come not only because of the organic 
qualification but also because of the better products and, in 
some cases, the more direct trading structures. In one 
project, the exporter is also on the fair-trade coffee register. 
These three aspects together resulted in a 50 per cent to 
100 per cent increase in income. 
 
You may learn more about EPOPA at www.epopa.info. 

 


